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“if you want more service from lkea,
you have to pay more. Correspond-
ingly, if youre willing to do more, you
will ultimately pay a lower price."
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| "Competitors so far have
shown ittle sign of innovation, and
people will, | assume, need home
furnishings in the future. No, the big
threat is from within." (Wi 112) 2N
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fhdn *l dont feel lkea has ever been
seriously challenged in the European
markets...” (W 132) W@z “I think Ikea
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needs a real challenge from a global
competitor in order to better itself. As
we all know, lack of competition can
be a powerful sieeping pill" (W¥h 133)
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work rather than celebrating success.”
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Hamnuiih "Managers with bad results
and good values should be given a
second chance. Managers with good
resuits and bad values should be
asked to leave.” (wih 26) illtuvan
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